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Dentsu Group releases Integrated Report 2022

Dentsu Group Inc. (Tokyo: 4324; ISIN: JP3551520004; President & CEO: Hiroshi Igarashi;
Head Office: Tokyo; Capital: 74,609.81 million yen) announced today the release of its
annual Integrated Report 2022.

Dentsu Group
Integrated Report

2022

https://www.group.dentsu.com/en/ir/library/annual.html

“Maximizing the Dentsu Group's corporate value for all of the stakeholders.” The report
includes a message from Hiroshi Igarashi, who assumed the position of President & CEO
this year, as well as details of the progress and results of the Medium-term Management
Plan, now in its second year, including the upgraded targets announced in February.

In order to evolve into a "Business to Business to Society" company that addresses the
business challenges of our clients and the social issues that lie ahead, the report focuses
not only on financial information, but also on our people strategy, actions against
environmental issues, and social contribution through collaborations with our clients.
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The evolution Into a B2B2S entity

Maximizing dentsu Corporate Value—
Collaborating with clients to resolve
soclal Issues and evolve Into a Business
to Business to Soclety (B2B2S) entity
generating medium- to long-term value

Hiroshi Igarashi
Repre
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Dentsu Group aims to maximize the potential of its diverse talents, the foundation of its corporate value.

Our People Policy.

We believe the growth of the individual drives the
growth of the organization. The company's role is
therefore to maximize the potential of our talent and
Invest in our people. Dentsu Group believes each
individual has autonomy, which combined with a

togrow
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Our leadars are our influsncers and the drivars of

capabilities of outstanding leaders, who will be the
drivers of corporate culture in al areas. We will foster
development to ensure we upgrade the skills and
capabilities of our leaders ik

drive o
Virtuous cicle to atract even more telent to the Group.
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In 2021, we Launched our 2030 Global CEO
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By incorporating cutting-edge data technologies with our strengths in

Dentsu Group can then ensure that television advertisements are placed for
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For additional inquiries
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TOKYO

LONDON

MEDIA
Please contact
Corporate Communications

Dani Jordan
+44 7342 076 617
dani@dentsu.com

Shusaku Kannan
+81 36217 6602
s.kannan@dentsu.co.jp

Kate Stewart
+44 7900 191 093
kate.stewart@dentsu.com

Yoshihisa Okamoto:
+81 36217 6613
yoshihisa.okamoto@dentsu.co.jp

INVESTORS & ANALYSTS
Please contact Investor Relations
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